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Product

Woolworths – Packaging and Labelling

Summary
This Lateline segment explores the controversy over paper products being sold by Australian retail giant, Woolworths Supermarkets under their Woolworths Select brand. The video highlights potential issues surrounding branding, branding policies and co-branding. 

Transcript

Tony Jones: Meanwhile the retail giant Woolworths has union problems of its own. The Australian forestry workers say they will step up their campaign against Woollies, accusing the company of selling environmentally suspect paper products sourced in Asia. The company has agreed to remove green friendly claims from the product's packaging but the union wants the goods removed from the shelves completely.

Tom Iggulden reports.

Tom Iggulden: Today Woolworths announced another healthy half year profit result.

Michael Luscombe, CEO, Woolworths: Sales up 8.6 per cent. EBIT up 20 per cent. Net profit after tax up 28.1 per cent.

Tom Iggulden: The company's chief executive partly attributed the growth in sales to the popularity of the Woolworths Select brand name with shoppers. The boost if profit partly came from sourcing more products from cheaper overseas countries, especially from Asia.

Michael Luscombe: We continue to expand our overseas sourcing. We've opened up an additional in Shanghai.

Tom Iggulden: But a range of paper products sold under the Woolworths Select label has infuriated the timber workers union which accuses the supplier, Asia Pulp and Paper of being environmentally and socially unfriendly. 

Tim Woods, CFMEU, Pulp and Paper Workers Branch: Whether it's environmental matters where they've been done up for deforestation, for destroying the habitat of endangered species or moving on Indigenous peoples from lands or it's for labour standards that they operate on or some of their dubious financial practices. APP is generally considered to be the worst of the Asian fibre manufacturers an one of the worst in the world.

Tom Iggulden: Woolworths Select package said the products were sourced from a certified environmentally managed company that is also socially and economically responsible. The packaging also featured this logo, the sustainable forest fibre stamp of approval. But APP has never been certified as a sustainable forest fibre supplier, it has simply been audited. In fact its record is so bad the world's largest office product supplier, US chain Staples, last week axed APP as a supplier. Woolworths by contrast has agreed to cover up the environmental claims on its packaging with stickers.

Michael Luscombe: It's about perception and reality and clearly consumers can sometimes make decisions on perceptions. So it's important for us to be seen to be doing the right thing.

Tom Iggulden: Tonight Lateline went in search of the stickers.

Well I've just bought these cocktail napkins from this central Sydney Woolworths. There's no silver sicker on the back but there is a sustainable forest fibre logo and a promise the company who supplied the napkins is environmentally and socially responsible. 

We couldn't establish whether the cocktail napkins were sourced from APP, but they were made in China according to the packaging. But stickers covering the offending environmental claims won’t quell union Anger over the issue. Today it took out large ads in the major newspapers attacking Woolworths for keeping the APP products on its shelves. Tim Woods said the campaign is also about protecting Australian timber workers jobs in sustainable and environmentally responsible operations.

Tim Woods: There's a very real difference between that and unfair competition that's derived from businesses that have forest fibre that often they haven't paid for, that has been unsustainably harvested. That comes on the back of workers in Indonesia and China being paid significantly less and often being exploited. That's not fair competition.

Tom Iggulden: Woolworths says it's audited the products independently and that they are environmentally sound.

Tom Iggulden, Lateline.

