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Consumer behaviour
Newsagencies facing tough times
Summary
One estimate of magazine sales suggests that in Australia, turnover dropped by as much as 20 per cent last year. This decline in sales is a result of consumers turning to other media for their news and entertainment. This report highlights the battle that small newsagencies are facing and provides a demonstration of why marketers require a thorough understanding of consumer behaviour. 

Transcript

Ticky Fullerton, Presenter: An area of retail facing a particular challenge is newsagencies which are suffering from sluggish magazine sales. 

One estimate has turnover dropping by as much as 20 per cent last year. As more people turn to other media for news and entertainment, local newsagents are being forced to evolve. 

Nicole Chettle has this report.

Nicole Chettle, Reporter: Anthony Coleman has been in the business for 17 years. Magazines are his bread and butter, with more than 1,000 titles on offer.

Anthony Coleman, Mosman Newsagency: We love it when people come in here, pick up magazines, have a touch, feel of it, flick through it, read it, enjoy it, and then they end up at counter buying it.

Nicole Chettle: The editor of the Newsagent magazine says sales across the industry slumped by as much as 20 per cent in the last year and publishers are fighting back, offering more to tempt readers.

Carolyn Doherty, Editor, National Newsagent Magazine: You will see if you go into the newsagency there's lots of cover mounts. You can have anything from lip gloss, to panty hose, to a CD stuck on the cover.

Nicole Chettle: Even the nation's top selling magazine is under pressure. 

In its heyday, the Women's Weekly sold a million copies. Today, monthly sales are around half that. 

These days, readers have more choice than ever before. Australians are the world's biggest magazine buyers, and many have ditched the local newsagent in favour of supermarkets.

Carolyn Doherty: They have them at the checkout and so people buy them there conveniently. Now if that continues, the small business can go out of business.

Nicole Chettle: New technology is also a pig threat. Mark Fletcher owns half the News Express franchise of 170 newsagencies. He says many businesses struggled to survive the GFC and distributors are telling them that newsagents are closing at a record rate.

Mark Fletcher, Franchise Owner, News Express: Certainly, several hundred stores that have closed in the last 12 months.

Nicole Chettle: Cash flow is problematic as newsagents bear the cost of unsold stock for months at a time.

Mark Fletcher: We lose money on those magazines and that causes an extraordinary problem for small business.

Nicole Chettle: It seems the key to survival is diversity. As well as lotteries and bus tickets, many are now selling gifts and other products to boost their bottom line.

Anthony Coleman: There may be a drop-off in some newsagents in the coming two years. But in general, I'm a firm believer that a good business is always a good business.

Nicole Chettle: And the 20,000 Australians employed by newsagents are hoping their persistence pays off.

Nicole Chettle, ABC News.

