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Product
Future bright for booming organics industry
Summary
Organic food is tipped to be this year's fastest-growing industry as the big supermarkets jump on board.

Transcript

Ticky Fullerton, Presenter: The organic industry is tipped to be this year's fastest-growing industry. 

Grown without pesticides and antibiotics, organic food is undergoing something of a boom, with the industry almost doubling in size in the last couple of years. 

Now the big supermarkets are jumping on the bandwagon, lured by the prospect of food for which the customers are not quite so sensitive to price. 

Here's Emily Stewart.

Emily Stewart, Reporter: Organic produce has been around a long time, but now more and more people are showing their willingness to pay extra for the benefits.

Liz Clay, Baw Baw Organics: Organic means more than just an apple. It has embedded in it a whole range of different values that people are prepared to pay for.

Emily Stewart: Organic producer Liz Clay says business is booming at her stall at a Melbourne farmers market. And research company IBISWorld believes the organic industry will be the fastest-growing sector this year. It says revenue is forecast to reach around half a billion dollars, up almost 15 per cent from 12 months ago.

Liz Clay: Organic has never been a passing fad. We've been around over 30 years now in Australia, certified organic, and it's certainly - it's the growth of organic has been steady, but it's been consistent.

Emily Stewart: But the Organic Federation of Australia believes the figure is closer to a billion dollars.

Andre Leu, Chair, Organic Fed. of Aust.: To go from $640 million to around a billion in two years shows a very impressive rate of growth. 

Emily Stewart: The biggest consumers of these products are parents with young children and they're buying organic for health, environmental and sustainability concerns. 

And as its popularity increases, organic products are becoming more available. Both Coles and Woolworths are rapidly increasing their organic ranges.

Serena Anson-Kope, Woolworths: Recently our customers have been telling us "Please expand the range." And with 20 per cent sales growth on last year, it makes good sense to expand the range.

Andre Leu: And this has actually been a very, very positive thing for the organic market. It's brought in a whole new level of consumers.

Emily Stewart: And as organic produce is more available and there's more competition, prices are coming down. 

Serena Anson-Kope: As more organic growers come on board, prices are decreasing. For example, our macro-organic oats have a negligible price difference to the brand leader in mainstream.

Emily Stewart: 60 per cent of organic products sold in Australia are imported because demand outstrips production. So unlike the mainstream agricultural industry, which is losing farmers every year, the number of organic producers is increasing and more are needed, as there's also a large export market to cater for.

Andre Leu: China is the real star. That's worth over $2 billion and growing. And there is very good opportunities for us to export products to China, particularly grains, dairy, there's huge demand for these sorts of products from Australia. 

Emily Stewart: But despite its potential, there are some challenges ahead for the organic industry.

Andre Leu: It's still seen as this irrelevant, fringe niche, and it's not recognised as the fastest-growing agricultural sector in the world. 

Emily Stewart: The Organic Federation says for the sector to reach its full potential in Australia, the Government and industry need to increase their investment in organics.
